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Born and bred in Malaysia 7 ?

We may have our diffarences, but wa're also the same.
TOQUT W, we work Nard 53 werve OLr TNINOYR Dot

Happy Mataysia Day.

= ProvidingMobile Services in Malaysic
since 1995

L

# Revenue market share 26% e?@10
= 2010RevenueRM5.4b
= ~2000 employees

= 49% owned byelenor

= MarketcapitalisationUSD6.9 billion
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Part of a big family

= Substantial DiGi shareholder since
), ) 2001
3,' v | = One of thelargest Mobile Service
) ~~Jworld regibns provider in theworld

_, > L y “¢h = Mobile operationsn 11 countries
& SR | servingover 202million subs

]9 ' -~ : = NOK 95 bn. revenua 2010
mllllon subsc[.lﬁprs )
- @W = QOver 40,00@mployeesworldwide

= Rankedop performer bythe Dow

‘ . D O , Jones Sustainability Indexes
. employee;s | —_—

“ telenor |
group | DiGi |
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telenor
group

Nordic

Norway EE r{m
Sweden == .r{naer-:r
Denmark =_= '{“W

impelCom Ltd.

Russia

" Ukraine
60
Central and Eastern Kazakhstan
Europe Asia Georgia
Uzbekistan
i Tajikistan
Hungary = i Thailand
'; Armenia
Serbia 5 telncr
P ekse Camboin
i
Montenegro - ’;'HW .
Vietnam
Bangladesh
Pakistan

Indi ({mmr Telenor Group holds 39.6% of the economic
ndia ownership in VimpelCom Ltd.
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Channals

Ole Martin Gunhildsbu

management
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Human Resource

Devolopment
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Khor Choo Lin

Corporate Admrmstrabor

Christian Thrane .
-

Strategy and Business
Transformation u

Zaiton Hj ldrus

Joporate AMars

Marketing

Henrik Clausen

Chief Exscutive
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Game Changing i our DNA | I your broadband
] | suddenly stops,

Acknowledged as a Ganighanger
for the Malaysian telecoms industry

A solid history of product and service
iInnovation

A leader in driving progressive and
responsible business practices




Our brand values

nspiting

)
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Persistent about innovation

iy Lst | Fully Digital Cellular Network (1995)

World's best smartphonies 1st | PREPAID Service (1998)
with unlimited Internet in Malaysia

for only RM23/month 1s: | Automatic International Roaming

Ottt wert! s Sentt smartpd ems o the L paceages.

v ooy o o w1 & GPRS (2002)

1st | Multimedia Messaging Service (2003)

n Malaysi, . EDGE 'I' High Speed Data-
mese - Network (2004)

_15t Postpaid with zero monthly fees (2005)
1<t | 1-Low-Flat-Rate for any network,
" any time, anywhere (2006)

o AGm  Thocm (a.., _J.S_t Mobile Podcasting (2007)

ane! echmooen HTY Deestierty, in Malaysi,
s Derry Word's Best ) World 'y et

Windows Phone 7 fexiroks Phong

1st | Mobile Instant Messaging (2007)

in Malaysia

1st | Personal Accident Coverage via
== your Mobile (2008)
s e _1st Unlimited Mobile Music
Portal (2009) =

Toel fieaaise o
T
—

1st | First Shared Mobile Network | DiGi
" 1 Infrastructure (2010) -



Simplicity for customers,
practiced internally

= Simpleand relevant organisation
with clean reporting lines

= Fewer, better managers

= |mproved careetracks

DiGi

e v
—— tema

DiGi
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A Great Place to Work

= Open office concept
=  Work@, Flexi hours
= Work Life Balance

= Protecting our employees
(HSE, Codes of Conduct)

=  Townhallcommunications

Work is something you,do
It is not a location
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Is the Internet trapped
in your smartphone?

Expanding coverage and
services

The smarter plan
for smartphones

= >99% voice coverage of populated
areas

= >60% EDGHKlobile Data coverage
focused on market centres and
towns

= >50% 3G HSPA launched in ileng
Valley, Penang, KKuchingand
Johor

= QOver 8.8million subscribers@4/10)

Save SMART | [Roam SMMW
s

HM3§ ]

' DiGi




Where we are today ée..

Revenue (RM mil = Net profit (RM mil) EBITDA (RM mil) __ EBITDA margin (%)
2401
5406
4814 4910
4363
3563
44.4%
141 178
1 - . 3 .
A . 7
2006 2007 2008 2009 2010 2006 2007 2008 2009 2010
Capex (RM mil) ®=OpCF (RM mil) =@~ Share Price (RM el |\arket Cap (RM bn]
Net Dividend Per Share (RN
1681
19.10
e\

f
2006 2007 2008 2009 2010 2006 2007 2008 2009 |2010




Accolades 2010

2010 Malaysia Effie Awards

Asian Sustainability Ranking 2010
- Silver Award for Viral

-#1 Company in Malaysia

-#1 Telco in Asia Campaign .
-#11 overall in Asia ByMarketing Communications
L8 VAAlLY {dAalFAYLl o Veifegtixegress Agards v y ¢

StarbiZICRM Corp Responsibility Awards 2009
- Environment Category Winner
By The Star and ICR Malaysia

MSOSH Occupational Safety & Health

- Silver Recognition Award
Telenor Group Awards 20 ByMalaysian Society of Occupational Safety & Health
- for Innovation
ByTelenor

KPMG Shareholder Value Award 2010
-Winner in Information & Communicatio

Technology
Géﬁsﬂiﬁigwggdrzain Catalyst Partner - Sectoralinner in Information,
R : ) Communication & Technolo
ByWarisanGlobal and MSC Malaysia ByKPMG 9y

ACCAMaSRAEnvironmental and Social Reporting Awards
- Best First Time Reporter
Bythe Association of Certified Chartered Accountants
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Business Environment Management

(Sustainability & Corporate Responsibility)

telenor
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ate Change Proms®

DiGi is making the commitment to
become a leader in sustainable and ethical
business practices and in doing so,

shape the future for our stakeholders.




Sustainability

Telenor top listed on the 2009/2010 Dow Jones Sustainability
Indexes (DJSI)

_ _ Dow Jones
Telenor Group was one of only five global mobile (. Sustainability Indexes
telecommunications companies top listed on the Indexes

ASR Rating

DiGi ranked No.1 overall in Malaysia and ranked no.11 in Asia

The Asian Sust ai na b iidanenyironfant, socia dd goverdddce ESG
benchmarking tool developed by Responsible Research and CSR Asia

' DiGi




Responsible and Safe Business Practices in our
workplace

Signatory to UN
Global Compact
Caring for Climate :

Business Leadership
Platform

|
¥ =1 1s0 14001

MS IS0 14001:2004 CERT.NO, 309040001




Responsible and Safe Business Practices for our
Suppliers and Customers

Codes of Conduct
i

~ guppliers
Positive working r i ure o g ﬂ .

environment ! informati ~ ﬂ ]
i
~ princples

Equal
employment
opportunity
Health & Conflicts of h ‘

safety interests

Agreement on Responsible
Business Conduct (ABC)




Internet for everyone.
Empowering Through That’s how we’re

Connectivity ?ﬁ'gui;'?s }: achieve

USP Community Broadband
Centers in underserved
communities

CBC Initiatives
Empowering Communities
Encouraging Entrepreneurship

-------



Capacity Building at our 13 Community Broadband Centers

UNDERSERVED COMMUNITIES

Community Broadband Centre (CBC)
USP CBC Jedok

4 USP CBC Ulu Kusial
/ USP CBC Kuala Berang
[ —

USP CBC Penghulu Diman
/ USP CBC Pasir Semut
&—— USP CBC Binjai
&—— USP CBC Kuala Kuantan

\ USP CBC Penor

" usp cac Triang

USP CBC Umbai ——e
/ S usp cac Tenggaroh

USP CBC
Sungei Rampai

CcBC

Umbal

Sg Rambali
Triang
Tenggaroh
Penor

Kuala Kuantan
Binjal

Pasir Semut
Penghulu Diman
Kuala Berang
Ulu Kusial
Jedok

Lundu

Find out more at http://www.digicbc.com

State
Melaka
Melaka
Johor
Johor
Pahang
Pahang
Terengganu
Terengganu
Terengganu
Terengganu
Kelantan
Kelantan

Sarawak

USP CBC Lundu
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Social enterprise:eHomemakers

Join hundreds of women
who are helping
others in need.

Sign up for DG50 and we'll
contribute to eHomemakers.

Exclusive offer for eHomemakers
and its affiliate members.

upgra \ances. Let's work together to lend

2 hand too. If you sign up for DG50, we'll give you
an extra monthly rebate and contribute RM20 to
the eHomemakers fund.

Rebate DiGi Contribution
S, RMS/month 24 months RM20 to eHomemakers
DiGi supports e H dnaiss messaging solution from May 2011
eH empowers single mothers, teleworkers, disabled communities Promo ends 31 Jan 2012

Solution used for SMS blast to eH members & affiliate members

(ie Pink Triangle, PS The Children)



Giving Back to Community

Disaster Relief Community
Engagement

pn—




Climate Change - Deep Green

Employees

* Monthly employee /
engagement activities

" = \WoW & Work@ program

Network

* Genset to grid conversion

* Base station capacity sharing

* Common power sharing

* Optimizing cabin temperature

Workplace

* Carpooling program
* Paperless workplace
* Active 3R practices

* “No styrofoam” rule

Buildings & L.T.

* Energy efficient lighting
* Building maintenance

¢ Automation systems

Community

Vendors & Suppliers
* Green procurement Community
¢ Eco-premiums and corporate gifts T * CAC University Challenge
- Renewable energy for =
Customers underserved communities — )
* E-billing e C4C investment for |

* Reduced packaging of SIM packs
* Handset recycling

1
underserved communi | i
v DiGi
* Reduce plastic usage in roadshows -



The journey until today

Milestones

Walking Leading

2009720




The Deep Green Challenge for Change is a university

o,,a"e“g competition to discover and showcase energy efficient

no° ] : : )
solutions for the telecommunications industr
(2009) y
é § 6 A
RM70,000 in ;

_ ; Employment potential Practice RE application
cash prizes Micro-Hydro at

Renewable energy for
underserved communities LumpagasSabah

' DiGi




Challenae for Chanage

The Deep Green Challenge for Change is to showcase
the best CleanTech and Social Venture Ideas, to instil
values of sustainability and to encourage entrepreneurship in
creating eco-friendly and viable business ideas.

Presenting More than
E.%ILEE(?H THE SOCIAL 800'00
= &
BNN\' OPEN égf MI::! JTH EE Represent Malaysi, -
Globail |decs Compefition . the Global CIeanTec-:h Open Fing, Gala; (% *}*l— <
. san Francisco, Usq:r " .
« 3 X *"

Powered by An initiative by A Partner of Supported by



Deep Green Framework

Aspirations

Climate
Promise

Drive Industry Practices in Climate Change

Reduce our 2011 CO2 emissions by Activate solutions to reduce shared
50% based on 2011 BAU climate impact

(2011-2014: Drive Energy Efficiency)

Energy Eramework:

Efficiency ax/incentivess Hurozn
+ANaste ?3]3 centives® Resource

Management

Technology, . Human Products & Segments Corp. Affairs
Corp. Admin. Finance Resource Customer & Clgannels’ P




