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Born and bred in Malaysia

Providing Mobile Services in Malaysia 
since 1995

Revenue market share 26% end 2010

2010 Revenue RM5.4b

~ 2000 employees

49% owned by Telenor

Market capitalisationUSD6.9 billion
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Part of a big family

Substantial DiGi shareholder since 
2001
One of the largest Mobile Service 
provider in the world

Mobile operations in 11 countries 
serving over 202 million subs

NOK 95 bn. revenue in 2010

Over 40,000 employees worldwide

Rankedtop performer bythe Dow 
Jones Sustainability Indexes
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Vietnam

Telenor Group holds 39.6% of the economic 

ownership in VimpelCom Ltd.
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Game Changing ïour DNA

Acknowledged as a Game-Changer 
for the Malaysian telecoms industry

A solid history of product and service 
innovation

A leader in driving progressive and 
responsible business practices



Our brand values
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Persistent about innovation 

Fully Digital Cellular Network (1995) 

PREPAID Service (1998)

Automatic International Roaming

& GPRS (2002)

Multimedia Messaging Service (2003)

EDGE ïHigh speed Data 

Network (2004)

Postpaid with zero monthly fees (2005)

1-Low-Flat-Rate for any network,

any time, anywhere (2006)

Mobile Podcasting (2007)

Mobile Instant Messaging (2007)

Personal Accident  Coverage via 

your Mobile (2008)

Unlimited Mobile Music  

Portal (2009)

First Shared Mobile Network 

Infrastructure (2010)



Simplicity for customers, 

practiced internally

Simple and relevant organisation 

with clean reporting lines

Fewer, better managers

Improved career tracks
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A Great Place to Work

Open office concept

Work@, Flexi hours

Work Life Balance

Protecting our employees 

(HSE, Codes of Conduct)

Townhallcommunications

Work is something you do ï

it is not a locationò ó
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Expanding coverage and 

services

>95% voice coverage of populated 
areas

>60% EDGE Mobile Data coverage 
focused on market centres and 
towns

>50% 3G HSPA launched in the Klang
Valley, Penang, KK, Kuchingand 
Johor

Over 8.8 million subscribers (Q4/10)



2006 2007 2008 2009 2010

3563

4363
4814 4910

5406

806
1063 1141 1000 1178

Revenue (RM mil) Net profit (RM mil)

Where we are today é..

2006 2007 2008 2009 2010

1695

2110 2171 2125

2401

46.4%                   48.4%                 45.1%                  43.3%                  44.4%

2006 2007 2008 2009 2010

750 683

893
718 720

945

1427
1278

1406

1681

Capex (RM mil) OpCF (RM mil)

EBITDA (RM mil) EBITDA  margin (%)

2006 2007 2008 2009 2010

Share Price (RM) Market Cap (RM bn)

Net Dividend Per Share (RM)

13.80                 23.10                      21.10                   21.96                    24.60

10.30                 17.30                      16.40                   17.10                    19.10

2.01                    1.18                       1.88                     1.78                       1.63



Starbiz/ICRM Corp Responsibility  Awards 2009
- Environment Category Winner
By The Star and ICR Malaysia

Accolades 2010

MSOSH Occupational Safety & Health
- Silver Recognition Award
By Malaysian Society of Occupational Safety & Health

Asian Sustainability Ranking 2010
- #1 Company in Malaysia
- #1 Telco in Asia
- #11 overall in Asia
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Telenor Group Awards 2010
- for Innovation
By Telenor

2010 Malaysia Effie Awards
- Silver Award for Viral  
Campaign

By Marketing Communications 
Effectiveness Awards

KPMG Shareholder Value Award 2010
- Winner in Information & Communication 
Technology

- SectoralWinner in Information, 
Communication & Technology

By KPMG

ACCA MaSRAEnvironmental and Social Reporting Awards
- Best First Time Reporter
By the Association of Certified Chartered Accountants

GEW MSC Awards
- Outstanding Domain Catalyst Partner
By WarisanGlobal and MSC Malaysia



Business Environment Management

(Sustainability & Corporate Responsibility)

V01: 2011
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CR Priorities



Telenor top listed on the 2009/2010 Dow Jones Sustainability 

Indexes (DJSI)

Telenor Group was one of only five global mobile 

telecommunications companies top listed on the Indexes

Sustainability

ASR Rating

DiGi ranked No.1 overall in Malaysia and ranked no.11 in Asia 

The Asian Sustainability RatingÊ (ASRÊ)is an environment, social and governance ESG 

benchmarking tool developed by Responsible Research and CSR Asia



Responsible and Safe Business Practices in our 

workplace

Signatory to UN  

Global Compact
Caring for Climate : 

Business Leadership    

Platform

HSSE

ISO 14001

OHSAS 18001



Responsible and Safe Business Practices for our 

Suppliers and Customers

Agreement on Responsible 

Business Conduct (ABC)

Codes of Conduct

Excellent Customer Experience



Empowering Through 

Connectivity

USP Community Broadband 

Centers in underserved 

communities

CBC Initiatives

Empowering Communities

Encouraging Entrepreneurship



Capacity Building at our 13 Community Broadband Centers

Find out more at http://www.digicbc.com

http://www.digicbc.com/
http://www.digicbc.com/
http://www.digicbc.com/


Social enterprise:eHomemakers

DiGi supports eHôsmass messaging solution from May 2011 

eH empowers single mothers, teleworkers, disabled communities 

Solution used for SMS blast to eH members & affiliate members                   

(ie Pink Triangle, PS The Children)



Giving Back to Community

Disaster Relief Community  

Engagement



Deep
Green

Networks

Buildings & I.T.

Employees

Workplace

Community

Customers

Vendors & 
Suppliers

Climate Change - Deep Green



The journey until today 

Milestones

20072008200920102011

Awareness &              Walking               Implementing             Leading 

Understanding             the Talk Initiatives                  Others



RM70,000 in 
cash prizes

Renewable energy for 
underserved communities

Employment potential Practice RE application

Micro-Hydro at 
Lumpagas, Sabah

The Deep Green Challenge for Change is a university 
competition to discover and showcase energy efficient  
solutions for the telecommunications industry

(2009)



(2010)



Technology, 
Corp. Admin.

Finance, 

Human Resource

Human 
Resource

Climate 
Promise

Aspirations

Deep Green Framework

Activate solutions to reduce shared 
climate impact

Energy 
Efficiency        
+ Waste 
Management

Technology, 
Corp. Admin.

Framework

Tax/Incentives+
Biz Case

Finance

Employee 
Engagement

Human 
Resource

Customer 
Engagement 

Products & Segments, 
Customer & Channels

Stakeholder 
+ Community 
Engagement

Corp. Affairs

Objectives

Divisions

Drive Industry Practices in Climate Change

Reduce our 2011 CO2 emissions by 
50% based on 2011 BAU

(2011-2014: Drive Energy Efficiency)

Activate solutions to reduce shared 
climate impact


